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thinking into their overall business strategies.
An American Imperative L. Scott Miller 1995-01-01 L. Scott Miller, director of

Redesigning the American Lawn F. Herbert Bormann 2001-01-01 This new

the National Task Force on Minority High Achievement at the College Board,

edition, which is being reissued in a more artistic format and with many

proposes a large-scale, long-term national effort to improve the economic,

additional illustrations, updates the original text and adds a chapter showing

social, cultural, and institutional factors that influence the educational

what progress has been made in the ecological management of landscapes over

advancement of minorities.

the past decade."--BOOK JACKET.

Summary: Green to Gold BusinessNews Publishing 2013-02-15 The must-read

Green to Gold Daniel C. Esty 2009-01-09 From the Publishers Weekly

summary of Daniel Esty and Andrew Winston's book: "Green to Gold: How

review: "Two experts from Yale tackle the business wake-up-call du jour-

Smart Companies Use Environmental Strategy to Innovate, Create Value, and

environmental responsibility-from every angle in this thorough, earnest

Build Competitive Advantage". This complete summary of the ideas from

guidebook: pragmatically, passionately, financially and historically. Though

Daniel Esty and Andrew Winston's book "Green to Gold" shows how the

"no company the authors know of is on a truly long-term sustainable course,"

environment is no longer a fringe interest - it has now moved to center stage

Esty and Winston label the forward-thinking, green-friendly (or at least

in terms of developing and executing a solid, sustainable business strategy. In

green-acquainted) companies WaveMakers and set out to assess honestly their

their book, the authors explain how environmentalism is now an essential

path toward environmental responsibility, and its impact on a company's

element of business strategy and companies are not acting because they are

bottom line, customers, suppliers and reputation. Following the evolution of

forced by law, but because there is actual potential to monetise society's

business attitudes toward environmental concerns, Esty and Winston offer a

interest in eco-friendly products and companies. This summary will teach you

series of fascinating plays by corporations such as Wal-Mart, GE and Chiquita

how to build a profitable and stronger business by helping to create a healthier

(Banana), the bad guys who made good, and the good guys-watchdogs and

planet. Added-value of this summary: • Save time • Understand key concepts

industry associations, mostly-working behind the scenes. A vast number of

• Expand your knowledge To learn more, read "Green to Gold" and discover

topics huddle beneath the umbrella of threats to the earth, and many get a

how you can make your company greener and make bigger profits at the

thorough analysis here: from global warming to electronic waste "take-back"

same time.

legislation to subsidizing sustainable seafood. For the responsible business

Work, Health, and Environment Charles Levenstein 1997-07-19 This is an

leader, this volume provides plenty of (organic) food for thought. "

indispensable collection on the crisis of worker health and safety in the United

Innovation and the State Dan Breznitz 2007-01-01 The 1990s brought

States. This collection offers an all-important lesson for the labor movement:

surprising industrial development in emerging economies around the globe:

that problems of occupational health and safety are not merely technical

firms in countries not previously known for their high-technology industries

problems but rather problems relating to workers' lack of control over the

moved to the forefront in new Information Technologies (IT) by using

organization of capitalist production.

different business models and carving out unique positions in the global IT

A Better Planet Daniel C. Esty 2019-10-22 A practical, bipartisan call to action

production networks. In this book, Dan Breznitz asks why economies of

from the world’s leading thinkers on the environment and sustainability

different countries develop in different ways, and his answer relies on the

Sustainability has emerged as a global priority over the past several years. The

exhaustive research of the comparative experiences of Israel, Ireland, and

2015 Paris Agreement on climate change and the adoption of the seventeen

Taiwan - states that made different choices to nurture the growth of their IT

Sustainable Development Goals through the United Nations have highlighted

industries. The role of the state in economic development has changed,

the need to address critical challenges such as the buildup of greenhouse gases

Breznitz concludes, but it has by no means disappeared. He offers a new way

in the atmosphere, water shortages, and air pollution. But in the United States,

of thinking about state-led rapid-innovation-based industrial development that

partisan divides, regional disputes, and deep disagreements over core

takes into account the ways production and innovation are now conducted

principles have made it nearly impossible to chart a course toward a

globally. And he offers specific guidelines to help states make advantageous

sustainable future. This timely new book, edited by celebrated scholar Daniel

decisions about research and development, relationships with foreign firms

C. Esty, offers fresh thinking and forward-looking solutions from

and investors, and other critical issues.

environmental thought leaders across the political spectrum. The book’s forty

The Responsible Company Yvon Chouinard 2013-10-06 The Responsible

essays cover such subjects as ecology, environmental justice, Big Data, public

Company, by Yvon Chouinard, founder and owner of Patagonia, and Vincent

health, and climate change, all with an emphasis on sustainability. The book

Stanley, co-editor of its Footprint Chronicles, draw on the their 40 years'

focuses on moving toward sustainability through actionable, bipartisan

experience at Patagonia – and knowledge of current efforts by other

approaches based on rigorous analytical research.

companies – to articulate the elements of responsible business for our time.

Green to Gold Daniel C. Esty 2006-01-01 Based on the authors rich experience

Patagonia, named by Fortune in 2007 as the coolest company on the planet,

with forward-thinking companies around the world, "Green to Gold"

has earned a reputation as much for its ground-breaking environmental and

demonstrates how corporations create value by building environmental

social practices as for the quality of its clothes. In this exceptionally frank
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account, Chouinard and Stanley recount how the company and its culture

meaningful and productive relationships based on insights from neuroscience,

gained the confidence, by step and misstep, to make its work progressively

psychology, and network analytics. Conventional wisdom says it's the size of

more responsible, and to ultimately share its discoveries with companies as

your network that matters, but social science research has proven there is

large as Wal-Mart or as small as the corner bakery. In plain, compelling prose,

more to it. King explains that the quality and structure of our relationships has

the authors describe the current impact of manufacturing and commerce on

the greatest impact on our personal and professional lives. As she illustrates,

the planet’s natural systems and human communities, and how that impact

there are three basic types of networks, so readers can see the role they are

now forces business to change its ways. The Responsible Company shows

already playing: Expansionist, Broker, or Convener. This network decoder

companies how to reduce the harm they cause, improve the quality of their

enables readers to own their network style and modify it for better alignment

business, and provide the kind of meaningful work everyone seeks. It

with their life plans and values. High-quality connections in your social

concludes with specific, practical steps every business can undertake, as well

network strongly predict cognitive functioning, emotional resilience, and

as advice on what to do, in what order. This is the first book to show

satisfaction at work. A well-structured network is likely to boost the quality

companies how to thread their way through economic sea change and slow

of your ideas, as well as your pay. Beyond the office, social connections are the

the drift toward ecological bankruptcy. Its advice is simple but powerful:

lifeblood of our health and happiness. The compiled results from dozens of

reduce your environmental footprint (and its skyrocketing cost), make

previous studies found that our social relationships have an effect on our

legitimate products that last, reclaim deep knowledge of your business and its

likelihood of dying prematurely—equivalent to obesity or smoking. Rich

supply chain to make the most of opportunities in the years to come, and earn

stories of Expansionists like Vernon Jordan, Brokers like Yo-Yo Ma, and

the trust you’ll need by treating your workers, customers and communities

Conveners like Anna Wintour, as well as personal experiences from King's

with respect.

own world of connections, inform this warm, engaging, revelatory

The Big Pivot Andrew S. Winston 2014-03-11 We live in a fundamentally

investigation into some of the most consequential decisions we can make about

changed world. It’s time for your approach to strategy to change, too. The

the trajectory of our lives.

evidence is all around us. Extreme weather, driven by climate change, is

Green to Gold Daniel C. Esty 2006-01-01 This book explains what every

shattering records all over the planet. Our natural resources are in greater

executive should know to manage the environmental challenges facing

demand than ever before as a billion more people enter the global middle

society and the business world. Based on the authors' rich experience with

class, wanting more of everything. Radical transparency is opening up

forward-thinking companies around the world, "Green to Gold" demonstrates

company operations and supply chains to public scrutiny. This is not some

how corp.

futuristic scenario or model to debate, but today’s reality. We've passed an

Jack the Ripper & the London Press L. Perry Curtis 2001-11-01 “Breaks new

economic tipping point. A weakening of the foundations of our planetary

ground in its examination of the role of newspaper reporting during the

infrastructure is costing businesses dearly and putting our society at risk. The

police hunt for the first notorious serial killer.”—Reviews in History Press

mega challenges of climate change, scarcity, and radical transparency threaten

coverage of the 1888 mutilation murders attributed to Jack the Ripper was of

our ability to run an expanding global economy and are profoundly changing

necessity filled with gaps and silences, for the killer remained unknown and

“business as usual.” But they also offer unprecedented opportunities: multi-

Victorian journalists had little experience reporting serial murders and sex

trillion-dollar markets are in play, and the winners of this new game will

crimes. This engrossing book examines how fourteen London

profit mightily. According to Andrew Winston, bestselling author (Green to

newspapers—dailies and weeklies, highbrow and lowbrow—presented the

Gold) and globally recognized business strategist, the way companies

Ripper news, in the process revealing much about the social, political, and

currently operate will not allow them to keep up with the current—and

sexual anxieties of late Victorian Britain and the role of journalists in

future—rate of change. They need to make the Big Pivot. In this

reinforcing social norms. L. Perry Curtis surveys the mass newspaper culture

indispensable new book, Winston provides ten crucial strategies for leaders

of the era, delving into the nature of sensationalism and the conventions of

and companies ready to move boldly forward and win in this new reality.

domestic murder news. Analyzing the fourteen newspapers—two of which

With concrete advice and tactics, and new stories from companies like British

emanated from the East End, where the murders took place—he shows how

Telecom, Diageo, Dow, Ford, Nike, Unilever, Walmart, and many others,

journalists played on the fears of readers about law and order by dwelling on

The Big Pivot will help you, and all of us, create more resilient businesses and

lethal violence rather than sex, offering gruesome details about knife injuries

a more prosperous world. This book is the blueprint to get you started.

but often withholding some of the more intimate details of the pelvic

Build a Green Small Business: Profitable Ways to Become an Ecopreneur Scott

mutilations. He also considers how the Ripper news affected public

Cooney 2008-10-24 Grow an eco-friendly business that creates limitless profit

perceptions of social conditions in Whitechapel. “The apparently motiveless

potential From organic groceries to fuel-efficient cars and toxicity-free dry

violence of the Whitechapel killings denied journalists a structure, and it is

cleaning, the opportunities to profit from a business that builds local

the resulting creativity in news reporting that L Perry Curtis Jr describes.

communities, heals the environment, and feeds the growing green demand

His impressive book makes a genuine contribution to 19th-century history in

are almost endless. As an entrepreneur who has developed successful eco-

a way that books addressing the banal question of the identity of the Ripper

friendly businesses, Scott Cooney gives you expert advice and guidance on

do not.”—The Guardian

starting, building, and growing a green business--and then delivers a gold

The New Sustainability Advantage Bob Willard 2012-04-10 Argues that

mine of business ideas for every kind of product and service. Grow a Green

businesses stand to profit from development strategies that are socially and

Small Business also gives you: Green Entrepreneur Rules that will get you

environmentally responsible. Original.

started on the right foot Marketing, advertising, and networking techniques

The New Rules of Green Marketing Jacquelyn Ottman 2017-10-19 For too

that build a loyal customer base Valuable resources, including green

long, marketers of sustainable goods and services have targeted "deep green"

franchises, contacts, and web links for more information Whether you're a

consumers to promote their products – and they have little to show for their

novice or a veteran business developer, Cooney points the way to

efforts. In this innovative book, Jacquelyn Ottman shows how the green

productivity and profit strategies you can build into any small business model.

market has moved beyond such niche marketing, and how marketers will

Social Chemistry Marissa King 2022-01-04 “One of the most interesting and

find greater success promoting the inherent superior value of their offerings.

useful books ever written on networking.”—Adam Grant Social Chemistry

Greener products are now available within every industry and are a part of

will utterly transform the way you think about “networking.” Understanding

our everyday lives. But they didn't get to be so ubiquitous just because they

the contours of your social network can dramatically enhance personal

are better for the planet. Whether they were promoted as such or not, sales of

relationships, work life, and even your global impact. Are you an

green products have grown so fast because of the added value they provide:

Expansionist, a Broker, or a Convener? The answer matters more than you

health, superior performance, good taste, cost-effectiveness, or simply

think. . . . Yale professor Marissa King shows how anyone can build more

convenience. This central emphasis on primary benefits – the new rules – is
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critical to winning over the mainstream consumer and to driving overall

Giants serves as your blueprint for merging wild profitability with social

organizational growth. The New Rules of Green Marketing helps readers

responsibility.

understand why value-based sustainability marketing has become a critical

Slaughterhouse Five Or the Children's Crusade Kurt Vonnegut 1991 Billy

organizational capacity, and how readers can adopt this approach in their own

Pilgrim survives capture by the Gemans in World War II, the Dresden

organizations. Illustrated by examples from both international mainstream and

bombings, and the struggle for financial success only to be kidnapped in a

the more niche "deep green" leaders who are showing everyone else the

flying saucer and taken to the planet Tralfamadore.

way, the book provides practical strategies, tools and inspiration for building

Business Lessons from a Radical Industrialist Ray C. Anderson 2011-03-29 In

every aspect of a credible value-based green marketing strategy,

1994, Interface founder and chairman Ray Anderson set an audacious goal for

including:How to use a proactive approach to sustainability to spur

his commercial carpet company: to take nothingfrom the earth that can't be

innovationHow to frame environment-related benefits with relevance to

replaced by the earth. Now, Anderson leads the way forward and challenges

mainstream brandsHow to communicate with credibility and impact – and

all of industry to share that goal. The Interface story is a compelling one: in

avoid "greenwashing"How to team up with stakeholders to maximize

1994, making carpets was a toxic, petroleum-based process, releasing immense

outreach to consumersHow to use a life cycle orientation to ensure the

amounts of air and water pollution and creating tons of waste. Fifteen years

integrity of one's offeringsHow to best take advantage of recent technological

after Anderson's call for change, Interface has: —cut greenhouse gas emissions

advances in social mediaDrawing on the latest data from leading researchers

by 82%—cut fossil fuel consumption by 60%—cut waste by 66%—cut water

and reflecting on learnings from Ottman's corporate clients and other pioneers

use by 75%—invented and patented new machines, materials, and

including GE, Nike, HSBC, Method, Starbucks, Timberland, HP,

manufacturing processes—increased sales by 66%, doubled earnings, and raised

NatureWorks, Philips, Procter & Gamble, Stonyfield Farm and Wal-Mart, this

profit margins With practical ideas and measurable outcomes that every

book shows how market leaders are edging out the competition using

business can use, Anderson shows that profit and sustainability are not

effective value-first marketing strategies. This book captures the best of the

mutually exclusive; businesses can improve their bottom lines and do right by

author's previous groundbreaking books on green marketing and takes the

the earth. Ray Anderson is featured in the film, So Right, So Smart, which

content into the 21st century. Whereas earlier works focused on readers who

takes a behind-the-scenes look at how his leadership transformed Interface

were less familiar with green initiatives, this work squarely focuses on a new

into a company with a sustainable business practices that made it more

generation of marketers who likely themselves grew up with an appreciation

profitable than it was before.

of sustainability and who want and need to know how to connect effectively

Summary: Green to Gold BusinessNews Publishing 2013-02-15 The must-read

with mainstream consumers.

summary of Daniel Esty and Andrew Winston's book: "Green to Gold: How

The Green to Gold Business Playbook Daniel C. Esty 2011-04-08 "Implement

Smart Companies Use Environmental Strategy to Innovate, Create Value, and

the green strategies outlined in Dan Esty's and Andrew Winston’s bestseller

Build Competitive Advantage". This complete summary of the ideas from

Green to Gold" Hard-nosed business advice for gaining competitive advantage

Daniel Esty and Andrew Winston's book "Green to Gold" shows how the

through sustainability action in buildings and operations, information

environment is no longer a fringe interest - it has now moved to center stage

technology, product design, sourcing, manufacturing, logistics and

in terms of developing and executing a solid, sustainable business strategy. In

transportation, marketing, accounting, and other key business functions

their book, the authors explain how environmentalism is now an essential

Whether you are a climate change skeptic or an environmentalist,

element of business strategy and companies are not acting because they are

sustainability issues cannot be ignored in today’s corporate world. With rising

forced by law, but because there is actual potential to monetise society's

energy and natural resource costs, intensified regulations, investor pressures,

interest in eco-friendly products and companies. This summary will teach you

and a growing demand for environmentally friendly products, sustainability

how to build a profitable and stronger business by helping to create a healthier

is no longer an option—it’s a business imperative. Unlike many green business

planet. Added-value of this summary: • Save time • Understand key concepts

books, the Playbook skips the environmental ideology and deals exclusively

• Expand your knowledge To learn more, read "Green to Gold" and discover

with tools and strategies that have been shown to cut costs, reduce risks, drive

how you can make your company greener and make bigger profits at the

revenues, and build brand identity. Builds on Dan Esty and Andrew

same time.

Winston’s prizewinning Green to Gold, which has become a business classic

The Daily Show (The Book) Chris Smith 2016-11-22 NEW YORK TIMES

and a staple of management training across the world. Shows in detail how

BESTSELLER The complete, uncensored history of the award-winning The

each business function or department can achieve an eco-advantage over the

Daily Show with Jon Stewart, as told by its correspondents, writers, and host.

competition Offers frameworks, checklists, and action plans applicable to any

For almost seventeen years, The Daily Show with Jon Stewart brilliantly

business–big or small, in manufacturing or services The Green to Gold

redefined the borders between television comedy, political satire, and

Business Playbook gives you the tools to make green work-and work

opinionated news coverage. It launched the careers of some of today's most

profitably-for your business.

significant comedians, highlighted the hypocrisies of the powerful, and

Married to the Mouse Richard E. Foglesong 2001-01-01 " ... a critical account of

garnered 23 Emmys. Now the show's behind-the-scenes gags, controversies,

how the Disney Co. has used--and also abused--its governmental immunities

and camaraderie will be chronicled by the players themselves, from

from the beginning of Disney World to the present ..."--Jacket.

legendary host Jon Stewart to the star cast members and writers-including

Green Giants E. Williams 2015-08-12 What do Brazil’s top beauty brand,

Samantha Bee, Stephen Colbert, John Oliver, and Steve Carell - plus some of

America’s second-fastest-growing restaurant chain, and the world’s third

The Daily Show's most prominent guests and adversaries: John and Cindy

bestselling car have in common--besides achieving enormous success with

McCain, Glenn Beck, Tucker Carlson, and many more. This oral history takes

revenue in the tens of billions? They are doing it all while holding to their

the reader behind the curtain for all the show's highlights, from its origins as

convictions of implementing sustainable principles that help consumers live

Comedy Central's underdog late-night program to Trevor Noah's succession,

better lives. But they aren’t the only ones. Green Giants examines nine

rising from a scrappy jester in the 24-hour political news cycle to become part

companies--including Chipotle, Toyota, Unilever, Tesla, General Electric, and

of the beating heart of politics-a trusted source for not only comedy but also

more--who have established the blueprint for sustainable success that anyone

commentary, with a reputation for calling bullshit and an ability to effect real

can follow. Author Freya Williams, an early pioneer of the modern

change in the world. Through years of incisive election coverage, passionate

sustainable business movement, discovered six factors responsible for the

debates with President Obama and Hillary Clinton, feuds with Bill O'Reilly

overwhelming success of these nine socially responsible companies:• The

and Fox, and provocative takes on Wall Street and racism, The Daily Show

Iconoclastic Leader• Disruptive Innovation• A Higher Purpose• Built In, Not

has been a cultural touchstone. Now, for the first time, the people behind the

Bolted On• Mainstream Appeal• A New Behavioral ContractPacked with eye-

show's seminal moments come together to share their memories of the last-

opening research, exclusive interviews, and enlightening examples, Green

minute rewrites, improvisations, pranks, romances, blow-ups, and moments of
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Zen both on and off the set of one of America's most groundbreaking shows.

operate with no fossil fuels?" -Get going: Engage and excite employees to

Big World, Small Planet Johan Rockstrom 2015-01-01 We have entered the

solve the company's, the customer's, and the world's environmental

Anthropocene - the era of massive human impacts on the planet - and the

challenges Green Recovery is your guide to establishing your competitive

actions of over seven billion residents threaten to destabilize Earth's natural

positioning in difficult times and emerging even stronger into a vastly

systems, with consequences for human societies. The authors combine the

changed economy.

latest science with storytelling and photography to create a new narrative for

Green to Gold 2007

humanity's future and reject the notion that economic growth and human

The 48 Laws Of Power Robert Greene 2010-09-03 THE MILLION COPY

prosperity can only be achieved at the expense of the environment

INTERNATIONAL BESTSELLER Drawn from 3,000 years of the history of

Net Positive Paul Polman 2021-10-05 A Financial Times Best Business Book

power, this is the definitive guide to help readers achieve for themselves

of the Year Named one of 10 Best New Management Books for 2022 by

what Queen Elizabeth I, Henry Kissinger, Louis XIV and Machiavelli learnt

Thinkers50 "An advocate of sustainable capitalism explains how it's done" —

the hard way. Law 1: Never outshine the master Law 2: Never put too much

The Economist "Polman's new book with the sustainable business expert

trust in friends; learn how to use enemies Law 3: Conceal your intentions

Andrew Winston…argues that it's profitable to do business with the goal of

Law 4: Always say less than necessary. The text is bold and elegant, laid out

making the world better." — The New York Times Named as recommended

in black and red throughout and replete with fables and unique word

reading by Fortune's CEO Daily "…Polman has been one of the most

sculptures. The 48 laws are illustrated through the tactics, triumphs and

significant chief executives of his era and that his approach to business and its

failures of great figures from the past who have wielded - or been victimised

role in society has been both valuable and path-breaking." — Financial Times

by - power. ___________________________________ (From the Playboy

The ex-Unilever CEO who increased his shareholders' returns by 300% while

interview with Jay-Z, April 2003) PLAYBOY: Rap careers are usually over

ensuring the company ranked #1 in the world for sustainability for eleven

fast: one or two hits, then styles change and a new guy comes along. Why

years running has, for the first time, revealed how to do it. Teaming up with

have you endured while other rappers haven't? JAY-Z: I would say that it's

Andrew Winston, one of the world's most authoritative voices on corporate

from still being able to relate to people. It's natural to lose yourself when you

sustainability, Paul Polman shows business leaders how to take on humanity's

have success, to start surrounding yourself with fake people. In The 48 Laws

greatest and most urgent challenges—climate change and inequality—and

of Power, it says the worst thing you can do is build a fortress around

build a thriving business as a result. In this candid and straight-talking

yourself. I still got the people who grew up with me, my cousin and my

handbook, Polman and Winston reveal the secrets of Unilever's success and

childhood friends. This guy right here (gestures to the studio manager), he's

pull back the curtain on some of the world's most powerful c-suites. Net

my friend, and he told me that one of my records, Volume Three, was wack.

Positive boldly argues that the companies of the future will profit by fixing

People set higher standards for me, and I love it.

the world's problems, not creating them. Together the authors explode our

Business, Environment, and Society Vesela R. Veleva 2016-12-05 This book

most prevalent corporate myths: from the idea that business' only function is

blends theory and practice to support courses in corporate social responsibility

to maximise profits, to the naïve hope that Corporate Social Responsibility will

(CSR), business and society, and environmental management and

save our species from disaster. These approaches, they argue, are destined for

sustainability. Based on her extensive work with companies, the author offers

the graveyard. Instead, they show corporate leaders how to make their

engaging readings and teaching cases that address key challenges for business

companies "Net Positive"—thriving by giving back more to the world than

today - measurement, supply chain management, public policy, and

they take. Net Positive companies unleash innovation, build trust, attract the

stakeholder pressures. Part I focuses on the macro-level and provides an

best people, thrill customers, and secure lasting success, all by helping create

overview of concepts such as the green economy, eco-industrial parks,

stronger, more inclusive societies and a healthier planet. Heal the world first,

corporate social responsibility (corporate citizenship), nanotechnology, and

they argue, and you’ll satisfy your investors as a result. With ambitious vision

sustainable consumption. Part II provides specific frameworks and tools for

and compelling stories, Net Positive will teach you how to find the inner

sustainability management and measurement at the company level. Part III

purpose and courage you need to embrace the only business model that will

includes detailed teaching cases of several well-known firms. The main

matter in the years ahead. You will learn how to lead others and unlock your

theme is that business is a key player in achieving a more sustainable

company's soul, while setting and delivering big and aggressive goals, and

development, yet its practices are often narrow in focus or shortsighted. The

taking responsibility for all of your company's impacts. You'll find out the

text provokes discussions around issues such as: Is business sustainability

secrets to partnering with others, including your competition and critics, to

possible in a market economy focused on increasing consumption? Should a

drive transformative change from which you will prosper. You'll build a

product or service be called "green" when it puts at risk the health and safety

company that serves your people, your customers, your communities, your

of workers? What can U.S. policymakers learn from their European

shareholders—and your children and grandchildren will thank you for it. Is

counterparts when it comes to protecting human health and the

this win-win for business and humanity too good to be true? Don't believe it.

environment? How can we ensure that the benefits of nanotechnology

The world's smartest CEOs are already taking their companies on the Net

exceed its risks? How can sustainability indicators be used as a tool to advance

Positive journey and benefitting as a result. Will you be left behind? Join the

sustainability by companies and policymakers? The book provides a flexible,

movement at netpositive.world

up-to-date supplementary teaching tool for undergraduate and graduate

Green Recovery Andrew S. Winston 2009-08-17 When the economy turns

students, executive education courses, and certificate programs. Intended

rough, many companies sideline their green business initiatives. That's a big

Audience: Primarily undergraduate and graduate students taking courses in

mistake. In Green Recovery, Andrew Winston shows that no company can

environmental management, corporate social responsibility (CSR),

afford to wait for the downturn to ease before going green. Green initiatives

sustainability, or business and society; as a supplementary text in professional

ratchet up your company's resource efficiency, creativity, and employee

education and certificate programs in environmental management, corporate

motivation. They save energy, waste, and money, preserving precious

citizenship, sustainability, and CSR.

capital-and give precise focus to your innovation efforts and strategic

The Fortunes of Francis Barber Michael Bundock 2015-03-01 This compelling

priorities. Part manifesto and part how-to guide, this concise and engaging

book chronicles a young boy’s journey from the horrors of Jamaican slavery to

book provides a road map for using green initiatives to deliver short-term

the heart of London’s literary world, and reveals the unlikely friendship that

gains and position your company for long-term strategic growth. You'll

changed his life. Francis Barber, born in Jamaica, was brought to London by

discover how to: -Get lean: Amp up your energy and resource efficiency to

his owner in 1750 and became a servant in the household of the renowned

survive tough times -Get smart: Use environmental data about products and

Dr. Samuel Johnson. Although Barber left London for a time and served in

supply chains for competitive advantage -Get creative: Rejuvenate your

the British navy during the Seven Years’ War, he later returned to Johnson’s

innovation efforts by asking heretical questions such as "How might we

employ. A fascinating reversal took place in the relationship between the two
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men as Johnson’s health declined and the older man came to rely more and

Simon

more upon his now educated and devoted companion. When Johnson died he

Armitage 2008-11-17 A poetic translation of the classic Arthurian story is an

left the bulk of his estate to Barber, a generous (and at the time scandalous)

edition in alliterative language and rhyme of the epic confrontation between a

legacy, and a testament to the depth of their friendship. There were

young Round Table hero and a green-clad stranger who compels him to meet

thousands of black Britons in the eighteenth century, but few accounts of

his destiny at the Green Chapel. Reprint. 20,000 first printing.

their lives exist. In uncovering Francis Barber’s story, this book not only

Mildred D. Taylor 1997 Young Cassie Logan

provides insights into his life and Samuel Johnson’s but also opens a window

endures humiliation and witnesses the racism of the KKK as they embark on

onto London when slaves had yet to win their freedom.

a cross-burning rampage, before she fully understands the importance her

The Duke's Assassin Stefano Dall'Aglio 2015-01-01 Part I. The eleven-year

family attributes to having land of their own.

exile -- Part II. Anatomy of a murder.

Through a Screen Darkly Martha Bayles 2014-01-21 “How the vulgarization

Feed M. T. Anderson 2012 In a future where most people have computer

of American popular culture has distorted the image of the United States for

implants in their heads to control their environment, a boy meets an unusual

millions of people around the world.”—Francis Fukuyama,New York Times

girl who is in serious trouble.

bestselling author What does the world admire most about America? Science,

Wicked Strategies John C. Camillus 2016-08-12 In business, some problems are

technology, higher education, consumer goods—but not, it seems, freedom and

so complex, intractable and threatening to organizations—or entire

democracy.
Green
to Gold
Indeed, these ideals are in global retreat, for reasons ranging from

industries—that they are best described as “wicked.” These problems appear to

ill-conceived foreign policy to the financial crisis and the sophisticated

be unsolvable and they render traditional analytical tools of strategy virtually

propaganda of modern authoritarians. Another reason, explored for the first

impotent. Wicked Strategies offers a comprehensive framework for

time in this pathbreaking book, is the distorted picture of freedom and

identifying, responding to and profiting from wicked problems. John C.

democracy found in America's cultural exports. In interviews with

Camillus, drawing on detailed, real-life examples from companies across the

thoughtful observers in eleven countries, Martha Bayles heard many

globe, has skillfully woven together the analytical techniques, processes and

objections to the violence and vulgarity pervading today’s popular culture.

organizational designs that will enable managers to navigate a disruptive

But she also heard a deeper complaint: namely, that America no longer shares

marketplace. His feed-forward framework for fashioning wicked strategies

the best of itself. Tracing this change to the end of the Cold War, Bayles

empowers firms to presciently transform their business models before they

shows how public diplomacy was scaled back, and in-your-face entertainment

are made obsolete by the competition. Wicked Strategies is a practical and

became America’s de facto ambassador. This book focuses on the present and

evocative guide that demonstrates how business leaders can profitably

recent past, but its perspective is deeply rooted in American history, culture,

capitalize on unknowable futures.

religion, and political thought. At its heart is an affirmation of a certain

GREEN TO GOLD Daniel Esty 2006

ethos—of hope for human freedom tempered with prudence about human

American Sympathy Caleb Crain 2008-10-01 “A friend in history,” Henry

nature—that is truly the aspect of America most admired by others. And its

David Thoreau once wrote, “looks like some premature soul.” And in the

author’s purpose is less to find fault than to help chart a positive path for the

history of friendship in early America, Caleb Crain sees the soul of the nation’s

future. “An extremely intelligent mix of reporting, analysis, and policy

literature. In a sensitive analysis that weaves together literary criticism and

prescription.”—Robert Asahina, author of Just Americans “Informative, witty,

historical narrative, Crain describes the strong friendships between men that

and thought-provoking.”—Peter L. Berger, author of Invitation to Sociology

supported and inspired some of America’s greatest writing--the Gothic novels

Daniel C. Esty 2009

of Charles Brockden Brown, the essays of Ralph Waldo Emerson, and the

Getting Green Done Auden Schendler 2009-02-24 “Green” has finally hit the

novels of Herman Melville. He traces the genealogy of these friendships

mainstream. Soccer moms drive Priuses. And the business consultants say it’s

through a series of stories. A dapper English spy inspires a Quaker boy to run

easy and profitable. In reality, though, many green-leaning businesses,

away from home. Three Philadelphia gentlemen conduct a romance through

families, and governments are still fiddling while the planet burns. Why?

diaries and letters in the 1780s. Flighty teenager Charles Brockden Brown

Because implementing sustainability is brutally difficult. In this witty and

metamorphoses into a horror novelist by treating his friends as his literary

contrarian book, Auden Schendler, a sustainable business foot soldier with

guinea pigs. Emerson exchanges glances with a Harvard classmate but

over a decade’s worth of experience, gives us a peek under the hood of the

sacrifices his crush on the altar of literature--a decision Margaret Fuller invites

green movement. The consultants, he argues, are clueless. Fluorescent bulbs

him to reconsider two decades later. Throughout this engaging book, Crain

might be better for our atmosphere, but what do you say to the boutique hotel

demonstrates the many ways in which the struggle to commit feelings to

owner who thinks they detract from his? We’ll only solve our problems if

paper informed the shape and texture of American literature.

we’re realistic about the challenge of climate change. In this eye-opening,

Sir Gawain and the Green Knight (A New Verse Translation)

inspiring book, Schendler illuminates the path.

Roll of Thunder, Hear My Cry
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